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Guest Age Down, Resort Loyalty Up 

As we approach yet another NIGA conference, it’s worth noting that casinos, like most businesses, are still looking for 

ways to attract a new and younger guest base. The coveted millennial is a top target. There are 71 million millennials 

(ages 20-35) currently living in the US, and this year they are set to overtake Baby Boomers in number. * They are the 

core demographic of the future, and the sooner you can build brand loyalty with them, the better. 

In 2017, the K-Dev team for the Kalispel Indian Tribe of Spokane, WA., was given a goal to expand their guest base and 

lower the average age of their patrons. To make progress in addressing this challenge, they met with Kids Quest and 

Cyber Quest at NIGA and opted to work together; opening a new dual concept location in June of 2018 at Northern 

Quest Resort and Casino. To date, the profile of a Kids Quest parent at their property is nearly 35% younger** than their 

average aged guest, an important step in their journey toward success.  

K-Dev GM, Brandon Haugen shared, “Kids Quest and Cyber Quest have been great partners in helping us draw families 

to our property at Northern Quest Resort & Casino. We share in the “Quest” to be a destination for all ages.”  

Company-wide, the average age of a parent utilizing Kids Quest is between 34-38 years of age, skewing older because 

we serve grandparents as well. This provides our host properties a balance between serving their existing client base 

while adding growth opportunities to reach new customer segments. 

As you seek to reach new clientele and build long-term guest loyalty, I suggest adding Kids Quest and Cyber Quest to 

support all forms of entertainment offered by your casino resort. Make it easy for those elusive millennial families to 

pack up and visit because you planned for them. It’s much easier to build brand loyalty when the entire family is 

engaged in fun, and those positive experiences are associated with your property. With this strategy in place, you can 

watch Kids Quest children grow up and carry memories of your resort with them into adulthood.  

To learn more about how Kids Quest and Cyber Quest can complete your resort profile, visit us at NIGA Booth #2006. For 

additional insight on the Northern Quest Casino Resort expansion, listen to K-Dev GM, Brandon Haugen, speak on April 2, 

2019 at 9:00am in Room 8 of the San Diego Convention Center. 

*Source: Pew Research Center 
**Kids Quest customer data (2019) 

 
Article written by Ann Zenor, Kids Quest New Business Development and Marketing, who has been a part of the Kids Quest team 
since 2005. Her contributions at the corporate office include play event and curriculum development, design and creative support. 
 

 


